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Consumers choose food and drink quality over price despite feeling the squeeze
· 86% to treat themselves with quality food and drink this year 
· 81% rate importance of quality ingredients highly
· 46% unprepared to compromise on quality 
UK consumers are determined not to compromise on quality when it comes to food and drink despite rising inflation, the increase in VAT and the threat of a double-dip recession, according to new research commissioned by Cornwall Development Company.

The ICM study showed that almost nine in ten people (86 per cent) said they would spend money on quality food and drink, either at home or eating out, as a means of treating themselves this year, despite 70 per cent of people acknowledging that they will have to be more careful about how they spend their money.  A whopping 81 per cent chose quality of ingredients as one of the most important criteria when purchasing food and drink, with nearly half of all those questioned (46 per cent) unprepared to compromise on this in order to save money. 

Cornwall is home to a vibrant food and drink industry worth approximately £1.5bn to its local economy, so Cornwall Development Company commissioned the ICM survey to determine how attitudes towards food and drink have been affected by the current economic climate.  
Commenting on the results, award-winning chef Rick Stein said: “With Cornish line caught sea bass gracing the tables of many a Michelin starred restaurant in the capital and Cornish blue cheese voted as best in the world, the quality I've always recognised is suddenly becoming much more generally realised. Hooray!"
Stein’s view of Cornwall as a leader in the food and drink industry is supported by the study, which highlights Cornwall as the area of the UK people most associate with high-quality produce. This is excellent news for the UK’s top food and drink producers, and a real coup for rural areas like Cornwall where food and drink means serious business.
The study confirms that the UK food and drink industry has a significant role to play in the economic recovery.  The research also provides further insight into government figures which show consumer expenditure on food and drink increased during 2010, totalling £68 billion in the first three quarters of the year.¹

Ends

For further information please contact:
Elaine Teh or Kimberley Holder on 0117 9292311 or  elaine.teh@grayling.com / kimberley.holder@grayling.com
Notes to Editors
This activity is being carried out by Cornwall Brand, a project funded by the Convergence European Regional Development Fund and Cornwall Council. Cornwall Brand is part of Cornwall Development Company (CDC) which operates as Cornwall Council’s economic development arm. On behalf of Cornwall Council, CDC promotes Cornwall to the world; the mission - to “achieve sustainable prosperity with opportunity for all” by helping to develop and deliver the economic strategies for the county.
The research was conducted by ICM during January 2011 and is based on a representative sample of 2025 UK adults.

1. For more information on consumer expenditure visit The Office of National Statistics report into consumer trends – Q3 2010 at: http://www.statistics.gov.uk/statbase/Product.asp?vlnk=242 
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