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MEDIA RELEASE
4th April 2011
Cornwall and Devon Encouraged by Tourism Minster’s Comments
VisitCornwall along with its counterpart, Visit Devon, have welcomed comments made by the Tourism Minster identifying the two counties as being ‘super destinations’, prime for targeting overseas visitors. 
In an interview with the Western Morning News (Saturday 2nd April), John Penrose, considers Cornwall and Devon alongside London in their attractiveness among high-spending overseas visitors and urges the tourism bodies for the two counties to work with the local tourism industry to promote the region. 
Malcolm Bell, Head of Tourism at VisitCornwall, the Cornwall Development Company tourism service, responds: “We are highly encouraged to be recognised in this way but with limited budgets our promotional spend has to be thoroughly considered and underpinned by the drive for effectiveness and maximum return on investment. 
“92% of our visitors are domestic so our marketing spend reflects this with the majority of our activity being UK focused. We obviously recognise the importance of the remaining 8% of visitors that come from overseas and with Germany being our strongest market we are working with Visit Devon on a targeted campaign to capitalise on this. To attract visitors from other overseas destination we require the support of VisitBritain and following Mr Penrose’s positive views for the region, we would like to see Cornwall and Devon featured alongside the likes of London in its £100 million drive to make Britain the must-see destination.”
Rose Bates, General Manager of Visit Devon, adds:  “Cornwall and Devon enjoy a successful partnership targeting German speaking markets and this is supported by private sector investment so we are pleased that through this work we are already practising the Tourism Minster’s recommendations. Wider overseas promotion requires significant resources for which we seek VisitBritain support.”
Simon Tregonning, Managing Director of Classic Cottages, a West Country based letting agency, agrees: “It is one of the fundamental laws of marketing that the further away your market is, the harder and more expensive it is to reach. Overseas visitors directly benefit the national balance of payments, so it is appropriate for the Treasury to assist in attracting these visitors. To their credit, the Coalition Government already understand that the tourism industry has the potential to create a significant number of valuable jobs, but that requires investment as well as words.”
As part of the German promotional campaign, VisitCornwall and Visit Devon exhibited at ITB in Berlin which is regarded as being one of the most important trade and consumer events in the worldwide travel industry. The region is now hosting a series of German press visits and assisting with media enquires to generate quality coverage. Additionally a German Facebook page has recently been launched (https://www.facebook.com/pages/Cornwall-Devon/161711503886972?sk=app_190435500990432) and support is being offered to the production company, FFP New Media, who are filming the next Rosamunde Pilcher series in the region this summer. 
ENDS 

Notes to Editors

VisitCornwall is a service of the Cornwall Development Company, a local authority company controlled by Cornwall Council. 

VisitCornwall undertakes the destination marketing function for Cornwall and promotes the areas distinctive qualities to the domestic market and key international markets through targeted marketing campaigns. 

Visit Devon is the destination management organisation responsible for promoting Devon to the world. The organisation acts as a voice for tourism in Devon and its aim is simple - to increase the number of visitors to Devon by promoting the county as a year-round destination for business or leisure. The organization brings together, adds value to and enhances the work and activities undertaken by the six Area Tourism Partnerships across the county. Visit Devon is committed to growing the tourism sector sustainably, increasing the skills within the industry, and raising the quality of the visitor experience.

Visit Devon is a public-private partnership limited by guarantee. The not for profit company comprises nine member organizations including the six Area Tourism Partnerships (The Heart of Devon, Visit Plymouth, North Devon+, The Dartmoor Partnership, The English Riviera Tourist Board, and Visit South Devon, Devon County Council, The Devon Association of Tourist attractions (Data), and Devon Farms. Visit Devon is the trading name of Destination Devon Ltd                    
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